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FIWT COMMUNITY SERVICE PROJECT

2016-2017

I am honored to announce that the FINT Community Service
Project will be for BRAS FOR A CAUSE!

www.brasforacause.com

Contact: Cynthia Pinson 817-913-8209 cynthia@tuckeragency.com


https://www.facebook.com/143788746017/photos/10154189556961018/

Bras for a Cause Foundation, a non-profit 501(c)3 charitable
organization, is dedicated to promoting breast cancer education,
early detection awareness, prevention, and providing services that

contribute to the health and vitality of the family as a whole.

Since 2009, we have contributed to many organizations whose mission
closely mirrors our own. Most recently, that includes Careity Foundation
who provide preventive and treatment services to North Texans, and The
WARM Place, who provide grief counseling for children and families that

have lost a loved one.

For many years, we have been shaping a plan to create a program that
bridges the gap between those two services, and provide a way for kids

to get the support they need when their family is going through cancer.
Having a parent or close loved one be diagnosed with cancer is a traumatic
experience for many children, and often the focus shifts from taking care
of the kids, to taking care of the sick parent. We hope to provide an
environment where kids can be kids, and have fellowship with others that

are experiencing a similar situation.

Our peer-to-peer therapy program is a long -term goal that will require
significant funding that we will continue to work towards. In the meantime,
Bras for a Cause will continue to support the programs that we love, like

Careity and The WARM Place.

T o sgon e o
Promises of Tomorrow, a dba of Bras for 1 Cause Foundation #45-2627816, is vrganized and vperated as a tax-cxempr, nonprofic organizstion described
by section S01{c)(3) of the {nternal Revenue Code under section 170
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FIWT COMMUNITY SERVICE PROJECT

“FILL THE CUPS”

We would like each local association to decorate a bra and spend the year filling it with money
each month at your meetings that you have collected. This years contest will be which local
association who raises the most money at Mid-Year and then again at Convention.

ASSOCIATION:

COMMUNITY SERVICE HOURS | MONEY COLLECTED

NOVEMBER

DECEMBER

JANUARY

FEBRUARY

MARCH

APRIL

MAY

JUNE

JULY

AUGUST

SEPTEMBER

OCTOBER

TOTALS 2016/2017




